Revised syllabus (2019 Pattern) B.Com. Degree course (CBCS) Syllabus for

First Year B.Com Semester — |
Subject Name: - Commercial Geography - |

Subject Code: - 115 (C) - |
Objectives:
1. To make students of the Commerce faculty aware of the correlations between Economic activities and Geographical factors.

2. To acquaint the students with various economic activities in Geographical Environment.
3. To acquaint the students with the dynamic aspects of resources and need for their conservation.

4. To make the students aware about the role and dynamics of population in Commerce.

Course Outcome:
1. Acquaint learners to the correlations between Economic activities and Geographical factors.
2. Keep students update with various economic activities in Geographical Environment.
3. The students with the dynamic aspects of resources and need for their conservation.

4. Interpretation of the role and dynamics of population in Commerce.

Unit No | Unit Sub Unit
1 Introduction to Commercial | a. Meaning and Definition of Commercial Geography
Geography b. Nature , Scope and Development of Commercial Geography

c. Importance of Applied Commercial Geography
d. Approaches to the study of Commercial Geography




Economic Activities in a. Basic Economic Activities of Man
the Geographical i. Primary,
Environment ii Secondary,
iii Tertiary,
iv Quaternary,
v.Quinary
. Factors affecting Economic activities of Man
i.Physical or Natural
ii. Cultural or Human

O

Economic Resources

L

Meaning and Types of Resources

b. Classification of Resources

i. Natural — Renewable, NonRenewable, etc.

ii.Man Made Resources — Quantitative and Qualitative
c. Major Resources

i. Water,

ii. Soil,

iii. Forests,

iv. Energy (w.r.t. related economic and commercial activities)
d. Crises and Conservation of Resources
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